Registration form 
Conference of the Network for Rural Development in the Netherlands ‘Regional identity: a fundament for rural development’ 

A blooming meeting for 250 Leader participants

Bergen, December the 10th and 11th of 2004, Blooming Hotel ‘De Zandhoeve’
	Please write the name of the organization (LAG, Network Unit, Authority or Other) 

You are representing

Name
 

Job title

 

Region / Organisation



Address

 

City / Country 


Tel


 

E-mail

 

[  ]   
 Yes, I would like to attend the Conference on Friday the 10th of December.               
                  Fee (for boarding)                        € 57,50 PP
[  ]   
  Yes, I would like to attend the Conference on Saturday the 11th of December.                
                  Fee (for boarding)                        € 57,50 PP
[  ]    
  Yes, I would like to attend the Conference on Friday the 10th and 11th of                     

                  December. This includes meals and accommodation for one night in a single room.                                           

                  Fee (for boarding and lodging)      € 185,00 PP
[  ]    
  Yes, I would like to attend the conference on Friday the 10th and 11th of  

                  December. This includes meals and accommodation for one night in a double room. 
                  And I share a room with ………………………………………….
                Fee (for boarding and lodging)      € 150,50 PP
	Registration for the workshops
Please indicate your preference for the workshops on the back of this form. Each workshop round you can participate in one of the workshops; indicate your first and second preference. 
Payment
After receiving this registration form we will send you a confirmation with an admission ticket and invoice. Please make sure the payment is transferred before the 4th of November 2004.
Send this form before the 4th of November to:
Netwerk Plattelandsontwikkeling

LEADER netwerk Nederland

[image: image1.png]


p/a blooming, secretariat Stad - Platteland

P.O. box 1, 1860 AA  Bergen (NH) The Netherlands
Email: hiemstra@blooming-nl.com

Fax:00 31 (0) 72 589 1 588

Your registration will be confirmed after the payment.


Transfer, please send us your request if you want assistance for transfer from the airport to the hotel
I want to attend the following workshop 
	Workshop round 1
	Workshop round 2
	Workshop round 3

	Friday 10 December
14.50 - 16.20 our
	1e
choise
	2e 
choise
	Friday 10 December
16.40 - 18.00 our
	1e 
choise
	2e
 choise
	Friday 10 December
18.10 - 19.30 our
	1e choise
	2e choise

	1. Chances for art and cultural events
 
	
	
	1. Chances for art and cultural events
	
	
	3. A great story is half done!
	
	

	2. Cultural history as a drive for new     

    economical development.
	
	
	2. Cultural history as a drive for new     

    economical development.
	
	
	4. Little villages set to music: The future      

    lies with the inhabitants
	
	

	3. A great story is half done!
	
	
	5. Landscape architecture; farms and 
    landscape give perspective
	
	
	5. Landscape architecture; farms and 

    landscape give perspective 
	
	

	4. Little villages set to music: The future      

    lies with the inhabitants
	
	
	6. European Rural Culture;  Culinarium  

     Europaeum (in English)
	
	
	6. European Rural Culture;  Culinarium  

     Europaeum (in English)
	
	

	8. The healing countryside
	
	
	11. The Appalshop (in English)
	
	
	9. Fuchsia brand leader project West Cork,  

    Ireland (in English)
	
	


	Workshop round 4
	Workshop round 5

	Saturday 11 December
10.00 - 11.30 our
	1e 
choise
	2e 
choise
	Saturday 11 December
14.00 - 15.30 our
	1e 
choise
	2e 
choise

	7. Rural parliaments in Europe (in English)
	
	
	7. Rural parliaments in Europe (in English)

	
	

	8. The healing countryside
	
	
	9. Fuchsia brand leader project West Cork,  

    Ireland (in English)
	
	

	9. Fuchsia brand leader project West Cork,  

    Ireland (in English)
	
	
	10. The city goes rural

	
	

	10. The city goes rural 
	
	
	11. The Appalshop (in English)

	
	

	12. Marketing Rural Destinations in a digital    

      economy
	
	
	12. Marketing Rural Destinations in a digital    

      economy
	
	








